
“More exciting than meeting 

Beyonce”

Building younger, sustainable audiences –

who, why and how?



Who?

• Liverpool John Moores University

• Liverpool Community College

• Edge Hill University

• Hope University

• Liverpool University



Pictures (clockwise) – Glenn Ligon exhibition, 2015; Bacon After Dark event, 

September 2016; A Living Museum 2053 event

Why?





How? 

• Working with and through the institutions not just marketing

• A network of links between Tate and the institutions including 
dedicated partnership managers 

• Range of programmes and initiatives that appeal to a wide 
range of audience including students from embedded academic 
post we share with LJMU to attendance at Student Welcome 
events.

• Small, targeted opportunities to large scale invitations

• Play to our strengths of capacity and daytime venue.







L-R: LJMU Yoga Workshop for Wellbeing Week, November 2016, and Yves Klein opening PV October 2016



The numbers so far

• ADD figs and say what years

• Overall, the 16-24 visitor age range has risen from 12% of the general 
audience (74,000) to 18% of the general audience (109,000), making 
the gallery a more vibrant and appealing destination for everybody.  

• In 2015/16 student visits rose from 5% of total (30,000) in 14/15 to 
8% of total visits to the gallery (49,000)







LJMU Journalism students meet Jon Snow at Art Gym “In Conversation” event, 

April 2016



LJMU Dance students performing with artists Pelmus and Pirici as part of An Imagined Museum closing weekend, Feb 2016


