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About this report

The report describes the different types of schoolsand pupils you engaged with, based on
information you collected about sessions delivered between February 2019 and January 202Q

Your results are compared with all schools and pupils in your target area, Greater London.

The analysis has been carried out by the Research Team at The Audience Agency For more
informatio n on this report please contact research@theaudienceagency.orgor call 0207 367
4625.

Data sources

Five sources of data have been used in this report dsession data provided by you, the School
Census Pupil Premium allocations, Audience Spectrum, and the Active Lives survey. A short
description of each follows; more detail is available in the appendices.

Your data

You supplied data for 104 sessionswith 63 schools, through which you reached 2,800 pupils.
Of all these sessions, 103 were with schools in the School Census 92 with schools for whom
Pupil Premium data is available, and 104 schools for which a valid location was provided. Only
pupils who attended these sessions are included in analyses derived from these data sources.

The School Census
School Censugesults are used to identify the types of schools you engaged with and how this

compares to all schools in your target area.

As the School Cersusonly covers state -funded schools in England , only these institutions are
included in these mea sures. Any further and higher education institutions, entirely privately
funded institut ions, or independent group visits not attached to a state -funded school are not
included in these measures. In appendix i you can see which of the schools you submitt ed data

about are in the census and therefore included in the analysis.

Results at schooklevel are also used to estimate the likely characteristics of pupils  you
reached, on the assumption that these pupils are representative of the schools they attend
in terms of ethnicity, speaking a language other than English as a first language, and eligibility
for and use of free school meals®. As such, these measuresshould only be used as a guide to

the likely profile of the pupils you engaged with.

! Free school meals data for your schools is provided in the spreadsheet which accompanies this report

O
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Pupil Premium

The Pupil Premium is additional funding given to state funded schools in England to raise the
attainment of disadvantaged pupils . Payments are based on the number of eligible pupils on
the school roll , and therefore can be used as a proxy for disadvantage amongst a school
population.

Pupil Premium payments are not made to nurseries or independent/non -maintained schools.
Therefore any sessions undertaken with these institutions will not be included in the Pupil
Premium analysis in the report. As with the School Census data,school-level results are used
to estimate the likely characteristics of pupils you reached, on the assumptiont hat these
pupils are representative of the schools they attend . As such, this measure should only be
used as a guide to the likely profile of the pupils you engaged with.

Audience Spectrum

Audience Spectrum is a powerful arts, culture and heritage -specific geodemographic profiling
tool developed by The Audience Agency. Audience Spectrum describes the British population in
term s of their attendance, participation and engagement in the arts, ¢ ulture and heritage, as
well as their behaviours, attitudes and preferences relating to arts, museums and heritage

organisations.

In this report, we use the profile of residents of a local a uthority as a proxy for pupils from
schools within that local auth ority. This meansthe Audience Spectrum analysis in this report
describes the characteristics of households pupils are likely to be resident in, assuming that the
schools you reached have populations representative of their local areas. As such, the
Audience Spectrum analysisin this report should only be used as a guide to the possible

profile of pupils with whom you engaged.

Active Lives
Active Lives is a population survey, commissioned by Sport England, which carries arts and

culture -specific questions on behalf of Arts Council England.

In this report, we use the results for residents of a local authority as a proxy  for pupils from
schools within that local authority. Therefore the Active Lives analysis in this report should
only be used as a quide to the possible profile of pupils with whom you engaged dit is not
definitive, and actual levels of arts attendance and participation amongst pupils will differ

amongst schools within each loca | authority .

© The Audience Agency 2019 £33



Summary

Headline figures

In total you engaged with 2,800 pupils from 63 schools across104 sessions. Across all

sessions:

1 95% of the you schoolsyou engaged with were in your target area of Greater London.

i1 All pupils were between year 1 and year 12. The majority ( 54%) were in Key Stage2.

From the 103 sessions with schools which are in the School Censusa total of 2,770 pupils were

engaged, from 62 schools.

In total, you reached 0.1% ofall pupils and 1.1% of all schoolsin your target are a.

Types of schools engaged

Over-represented compared to London

+

Primary schools

+ Voluntary Aided schools

+

A =4 4 -4

C of E schools

Under-represented compared to London
- Academies
- Independent schools

- Schools with no religious character

97%o0f the schools you engagedwere mixed sex

71%o0f schools you engaged were state-funded primaries

37%o0f schools were Community schools, 27% Voluntary Aided, 16% Academies

The majority of schools you engaged had no religious charter (66%). 19% were Church of

England, 11% Roman Catblic.

97%the schools you engaged were based in an urban major conurbation

Types of pupils engaged

Over-represented compared to London

+

Years 24 / Key stages 1 and 2
Primary school students

Pupils from Voluntary Aided schools
Pupils from C of E schools
Black/Black British background other
than African or Caribbean

Metroculturals
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Under-represented compared to London

- Years 6, 10 and 11/ Key stages 3-5

- Secondary school students

- Pupils from Academies

- Pupils from schools of no religious
character

- Black or Black British: African



Based on the characteristics of the schools the pupils you engaged attended:

1 29%of pupils were likely to be eligible for Pupil Premium payments
1 57% were likely to be BME, 28% White British and 15% White Other

1 44% were likely to have a first language other than English

Based on the populations of the local authorities in which the schools you e ngaged with are
situated, 44% are modelled to have been in a lower engagement household. The dominant

Audience Spectrum segments were:

1 Kaleidoscope Creativity (39 % of pupils)
1 Metroculturals (31 % of pupils)
1 Experience Seekers (106 of pupils)

Again based on the populations of local authorities , in the last 12 months:

1 75%are estimated to have engaged with the arts and culture (through having attend ed
an arts event, museum or gallery, or spent time doing an arts activity )
59% are estimated to have visited a museum or gallery

1 58% are estimated to have attended an event, performance or festival involving
creative, artistic, dance, theatrical, or music  activity

1 40% are estimated to have used a public library service

1 38% are estimated to have spent time doing a creative, artistic, theatrical, or music

activity, or a craft

This is generally a similar to the level of arts activity in your target area as a w hole.
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Mapping

The following maps show the number of schools you reached in each English local authority,
and the number of pupils you reached at each of these schools. All schools which could be
matched to a Local Authority are included on these maps.
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Zoomed to your target area
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Zoomed to your target area

Consider if there are any cold spots on this map that you could investigat

e further . Do you want to

expand your reach into new areas, or deepen your engagementi n ar eas youore al
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