
Who are museum digital 

visitors?
Ashleigh Hibbins and Katie Moffat explore 

the 2020 Digital Audience Survey



…are very regular



…are very regular, with few first timers



…are frequent in-person attenders, and more live = more online



…and more in-person = more online



…are motivated 

intellectually



…are motivated 

intellectually,
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…are motivated 

intellectually,

not professionally,

but also for 

entertainment



…are motivated 

intellectually,

not professionally,

but also for 

entertainment

and emotions

‘I am engaging… to boost my mood’

55% vs 16%



…are motivated 

intellectually,

not professionally,

but also for 

entertainment

and emotions

‘I am engaging… to reduce stress/anxiety’

37% vs 30%



…are more likely to:

be White

be Older

be Male

have a Disability

(compared with other artforms)

95% vs 91%

54% over 55 vs 47%

(only) 33% vs 28%

18% vs 13%



Want to know more?

Get in touch: theaudienceagency.org
@audienceagents @aehibbins @katiemoffat


