Who are galleries’ digital

visitors?
The 2020 Digital Audience Survey

November Findings

g the audience agency
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...To be a first time web visitor

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Galle
ry Digital Audience

Survey Nov 20 66% 34%

Gallery
Museum & Heritage

Performing Arts

m Returning visitor = First time web visitor

= Returning web visitor

49%

= First time website visitor
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of which 80% never
physically attended the organisations.

0)
First time website visitor [, S80S 80% - 80 /0

Low frequency website visitor 23% 18% 22% 37%
Medium frequency website visitor

High frequency website visitor 44% 37%

0% 20% 40% 80%

® High frequency attender - Visited in past 12 months
= Medium frequency attender - Visited between 1-2 years ago
® Low frequency physical visitor - Last visited more than 2 years ago

m Non attender
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...To be motivated for
academic reasons.

26%

0% 10% 20% 30% 40% 50% 60% 70%

67%

To learn something

T

To be intellectually stimulated

o 447
To be inspired 539

To discover something new/out of the

ordinary 53%

To be entertained

57%
For professional reasons 13% 2‘1;;%
For reflection -9@%
B o ccueric ;TR X
To educate/ stimulate my children ‘5&%%

m Gallery

To entertain my children hz%& " Museum & Heritage
m Performing Arts

QOther

2
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..Over half engage....to boost my mood.

‘I am engaging... to boost my mood’

20% 30% 50% 60% 70% 80% 100%

"53% 10%

53% agree s gy cun, _
557 16%

Museum & Heritage 13% 1% 5%

65% 12%

Performing Arts 19%

58% 16%

Digital Audience 14

Survey - Nov 20

B 5Strongly agree  © Agree  HNeither agree nor disagree B Disagree  ® Disagree strongly
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0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Get information on digital events/content

oo .TO purChase a tiCket View a video or live stream

47%

O r S O m ething fro m th e Browse virtual art/media archives

See something online that | am unable to
see in person

Online Shop ° Get updates about events | had planned to

see in person

Conduct research

Find out more about the organisation

Purchase a ticket or something from the
online shop

Interact with the organisation and/or artists 7%%
Use or download an image m 6;[%

Share my opinions/ideas 73%

Find out about membership l E%
m Gallery

Donate to the organisation )
B Museum & Heritage

Something else 639y,  mPerforming Arts

g the audience agency




...To be highly culturally engaged.

53%

, 52%
43% 44%
39% 39%
34%
27%
21%
18% 17%
13%

Gallery Museum & Heritage  Performing Arts Digital Audience
Survey - Nov 20

M High engagement  ©® Medium engagement ™ Low engagement
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...11n 2 were aged 55 or older

30% 5
~
&9
0
~
25% -
s N
~
20% . o
< S ~
Re] — -
5o —
2
15%
10%
5%
0%

16 - 24 25- 34 35-44 45 - 54 55 - 64 65 or more

m Gallery ®mPerforming Arts = Museum & Heritage m Digital Audience Survey - Nov 20 = UK Adults 15+ estimate 2018
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..80% identified as White, 11% Black, Asian or other
minority ethnicities®

100% 89%95%90%91% o . . .
o0 11% Black, Asian or other minority
80% o o, %
ethnicities

70%

60%

50%

40%

30%

20%

10% 4% 19 3% 3% 1% 3% 3% 2% oy 1% 1% 3% 2% 2% 2%

0% [ - — oo

White Mixed/Multiple ethnic Asian or Asian British  Black or Black British Other
background
H Gallery = Museum & Heritage ® Performing Arts m Digital Audience Survey - Nov 20

*The sample size is currently not large enough to differentiate the proportions from more specific groups.
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...9 1n 10 did not identify as disabled

100%

89% 89% 887 9%
90% 82%
80%
70%
60%
50%
40%
30%
18%
20% 1% 12% 9%,
10%
0%
Gallery Museum & Heritage Performing Arts  Digital Audience  Audience Finder
Survey - Nov 20 2018/19

® |[dentify as disabled  » Do not identify as disabled
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...11n 5 live elsewhere, outside of the UK

100% 95%
87%
90% 819 208 85%
80%
70%
60%
50%
40%
30%
19% 20%

20% 13% 15%
10% 5%

0%

Gallery Museum & Heritage  Performing Arts Digital Audience Audience Finder
Survey - Nov 20 2018/19

mLivesin the UK mLives elsewhere
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Want to know more?

Get in touch: theaudienceagency.org
@audienceagents

g the audience agency
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