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Why Do Audiences Attend?

Inter

Cost of ticket
Time (other things not done)

rrimendation;";; '

_ omeone to go with
Travel (time & cost) . . i
SN Persuasive marketing

Cost of /access to childcare : . .

Social/special occasion
Comfy sofa
etc...
etc...

12 months’ built up pressure

from not being able to go out
(please-I’ll-go-to-anything-I- just-need-
to-get-out-of-the-house...)

Fear of death and responsibility for
the deaths of countless others #
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Why Do Audiences Attend?

, and not the same
All these complex factors still apply, for everyone:
segmentation is

but with massive confounders ,
essential

Most people are attenders,
but... |

76%

engagedin arts

in last 12 months
(Taking Part 19/20)

[61% 3+ times]

Attendances

Likelihood to attend

8 the audience agency




To Understand What Audiences Are Thinking...

What’ve they been doing culturally?
* In Person

« Participatory

* Online

Do they have more or less money?
Are they missing live performances?
How do they feel about safety?

Are they ready to come back?
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About the COVID Cultural Participation Monitor

A study of the impacts of COVID on « Sample of the whole population
cultural engagement, based on a « Covers all sectors
longitudinal, nationally-representative o Longitudinal (shows change over time)

online panel survey « Linked to Audience Spectrum

Background: AHRC-funded, as part of Centre for
Cultural Value’s COVID-19: Impacts on the cultural
industries and the implications for policy.

Strands re sector impact (workforce & case studies);
public impact (Monitor and social media); policy
impact (UK & in the Greater Manchester ecosystem)
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About the COVID Cultural Participation Monitor

What it includes:

8 the audience agency

e Physical/digital/creative \ 881\{111?;1119.
engagement with culture 3 Participation
Monitor

Summary Report

e Wider leisure habits

e Profile and attitudes

For before, during and after COVID

(inc. intentions to engage and ‘

attitudesre mitigations). For overall findings from Wave 1, see the COVID-19
Cultural Participation Monitor Summary Report

g the audience agency




Commuterland

O audience

Cul
Q SpeC IU_m Metrocult@ Q

Experien
Seekers

eidoscope
ativity

Facebook Families

Dormit
Depend

and cultural interests

Population segmentation
using multiple data sources p Our Street
based specifically on arts Home & H

ps & Treats



Engagement During COVID
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In Person Attendance

27% of the population have done
any in person cultural activity
during the pandemic

(only 19% of those 45+,
but 36% of those younger).

% Attended in Person
Before COVID (QOuter) vs Since (Inner)

<=

87%

m Attended in Person (Any)

m Not Attended in Person
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From: Between

Who Came Back Last September? Lockdowns analysis

We profiled audiences at a sample of
venues between Lockdowns 1 and 2
(specifically Aug 17t to Oct 11th) and
compared them to the same venues a
year earlier.

Total sales had dropped (46k -> 22k),
but notably the profile also changed.

Change in Performing Arts Audience Numbers
by Segment, 2019-2020

I I 26% I
-32%
4% -40%
“ sox  -AT%
-55% '
-62%
76%
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Change in Participation

Drop from Change in % Participating, Before COVID cf. During COVID

6 9 (y Visited a library
O Taken part in outdoor arts event as a performer

Organised singing, amateur dramatics or dance
before to Photography or film making

Written stories, poetry, plays or music

O Played a musical instrument
O Read for pleasure
Digital creative making

during had Making crafts, painting, drawing, printmaking or sculpture
Another sort of creative participation

done any

| haven't done any of these

-73% I
-58% I
-53% I

/6%

very or quite

25% — likely to do
-17%| - one of these
-17% I .

in the next
7% 1
- couple of
2% I months
M 7%

I 50%

@)
a
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Participation Before COVID

24%

Creative Activities by Age

11%

T L

16-24 25-44

W Making crafts / artworks

W Digital creative making

Avg:

——————————————————————————————————————————— 18%

______ 11%

______ 6%
et 5%

] .O%I

45-64 65+

M Photography/film

B Written stories/poetry/plays/music

O
a
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Participation During COVID

Creative Activities by Age Avg:

30%

27%
25% 22%
20%
- - __ 18%
_ 15%
15%
10%

10% 89% 9%
5'}6 - - I 5% 5%
0%

16-24 25-44 45-64 65+
B Making crafts / artworks M Photography/film
W Digital creative making W Written stories/poetry/plays/music
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Online Engagement
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4 1 (y ...had done online cultural activity in the year before COVID.

4 3 (y ...have done online cultural activity during the pandemic.

O ...say they expect to do online cultural activity even once
O there is no risk from COVID.
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Although about the same %
of the population are
engaging with arts and
cultural content online,
53% of those are engaging
more.

*Full Answers, re ‘Strongly agree or agree’:

| have discovered new forms of arts and culture online

Attitudes re Online Events & Activities During COVID  Strongly
Agree:

| h di d new f fart d
ave discovered new forms of arts an _ 8% 9%
culture

The types are 5|mr||ar to what | normally _ c0% 13%

see in person
| am viewing more online arts and culture 0
B

now than before

These have been important for m
wellbeing

The types of art and cultural content that | am viewing online are similar to what | would normally see in person
| am viewing more online arts and cultural content now than | did before the Covid-19 pandemic
These online events and activities have been important for my wellbeing during the Covid-19 pandemic
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Summary of Engagement
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Summary of
Engagement

Down 69% for 55-64s,
but only 53% for 25-34s

Up 7% up for 65-74s

Down 13% for 16-24s
and 45-54s

87%

Engagement During the Pandemic

69%

41%

Before

B ANY In Person

m ANY Digital

27%

60%

43%

During

W ANY Participation

O
a
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Financial Impact of COVID
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Higher Engaged:
M
CcC

ES

Moderately Engaged:

DD

T&T
H&H

Lower Engaged:
UOoS

FF

KC

9]

/0
%
%
%
%
74

0%

Overall

38%

M CC

Change in Money by Segment

46%

(]
=
=X

ES

H Less Money

DD T&T

Same Money

45%
29%
|/
17%
H&H UQoS FF KC H

B More Money

the audience agency




Those in Semi-routine and
Routine manual occupations
are much more likely to
have seen reductionsin

money, rather than
increases.

Senior managers / administrators

Traditional professional

Modern professional

Middle / junior managers

Clerical and intermediate

Technical and craft

Semi-routine manual and service

Routine manual and service

W Less Money

Change in Money by Type of Occupation

N S 6%
N 33%

_ 35%
| 32C

I, 0 0%

N 40%
=

I 2 9%, .
. [JELV/S

N S 2%
s

. 5300
N 327

I, S 396
I 15%

., S /96
I 11%

Same Money M More Money
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White: 24%
Mixed/Multiple: 22%
Asian/Asian British: 16%
Black/Black British: 16%

Asian/Asian British: 46%
Mixed/Multiple: 44%
Black/Black British: 43%
White: 33%

Without disability: 30%
With disability:  24%

With disability:  37%
Without disability: 34%

75+:

65-74:
55-64:
45-54;
35-44:
25-34:
16-24:

16-24:
25-34:
35-44:
45-54;
55-64:
65-74:

75+:

g the audience agency

37%
41%
32%
27%
21%
26%
19%

42%
40%
43%
34%
37%
22%
16%




Missing Live Performances
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Overall:

1 77%

Strongly agree

| am missing being able to attend this in person

36% 17% | 11%

Film 27%

Live Performances (inc. Music & Theatre) 29%

ndoor Galleries, Museums & Heritage Places 18%

Outdoor Historic Parks, Gardens & Heritage Places 22%

W Strongly agree

Agree

(=]
o
[
=

(=]
o
o
]

(=]
o
LA

Neither agree nor disagree

31% 18% 12%

36%

38%

4005

23% 13%
21% 11%

L2 G, Fipi S [aTplnta (W2
50% 6054 J0% BOD% Q0%  100%

Disagree M Strongly disagree

@)
a
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Missing Live Performing Arts Events

38%
32% 33%
23% 23%
17%
12%
10%
7%

Strongly agree Agree Neither agree Disagree Strongly
nor disagree disagree

B ANY - Arts or Heritage IN PERSON in pre Covid-19 year
NO - Arts or Heritage IN PERSON in pre Covid-19 year
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Missing Live Performances by Whether Vaccinated

.~ . 25
Strongly agree 257% 30%

- I 2 1%
Agree 30%

caoree NN 15
Neither agree nor disagree 19%

oree NN (6%
Disagree 10%

coree N 12°
Strongly disagree 10% 12%

HYes No
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COVID Safety and Willingness to Attend
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What People are Concerned About

The lockdown and other Covid-19 safety measures
are too extreme in relation to the risk
am worried about falling ill with Covid-19 41% 22% ﬂ
am worried about others | know falling ill with o
e - 5% 16% [l =
Covid-19

The roll-out of the Covid-19 vaccination is an

important factor for me feeling comfortable in 35% 17% I 2%

returning to normal

B Strongly Agree Agree Neither Agre nor Disagree Disagree M Strongly Disagree

1]s]

g the audience agency




2 60/ COVID Vaccination vs Measures too Extreme O
b = 30%

36%
think COVID had been
measures vaccinated
have been
41% 389%
too extreme %
0 25% —
13% 8% L%
11% 6 I 11% o

4%

- B m

16-24 25-34 35-44 45-54 55-64 65-74 75 or older

W Vaccinated

B COVD measures too extreme relative to the risk - Strongly
Agree/Agree

8 the audience agency




11n 4 are a[ready happy to attend Willingness to Attend (Once Lockdown Over)
1in 3 would consider it
1in 5 wouldn’t come

Would consider, with reservations _ 31%

M]ddle 55% Where persuas.ion Not comfortable until reduction in risk _ 24%

needed...
Not comfortable until virus eradicated _ 11%

Not interested 7%
*Full Answers: I

| would be happy to attend if there was something | wanted to see or do

| would consider attending, but with some reservations about Covid-19 safety

| would not be comfortable with this until there are significant reductions in risk from Covid-19
| would not be comfortable until the virus is effectively eradicated

| would not be interested in doing this

8 the audience agency




Willingness to Attend 9 1 (y
0,

- of 65+

34%

30%
had been
24% . q
20% vaccinated.
0 18% 19%
As had:
45% of CC
57% of H&H*
16-24 25-34 35-44 45-54 55-64 65-74 75 or older

B Would attend if something want to see

8 the audience agency




40%
35%
30%
25%
20%
15%
10%

5%

0%

Willingness to Attend...

27% 7%
24% ‘ ‘

the audience agency



Attitudes to Attending by Previous Attendance

Happy to attend

Would consider attending, with reservations

Not comfortable until significant reductions in risk

Not comfortable until virus eradicated

Not interested in doing this

W ANY - Arts or Heritage IN PERSON in pre Covid-19 year

T 2 3%

18%

T, 33%

18%

N, 2 5%

19%

I 11%
15%

I 4%

O
a

30%

NO - Arts or Heritage IN PERSON in pre Covid-19 year

the audience agency




Attitudes to Attending by Whether Vaccinated

_ - ]
Happy to attend 22%

=]
w

Would consider attending, with reservations %‘%’6

Not comfortable until significant reductions in risk 21% 0%

Not comfortable until virus eradicated 111,;3_%

Not interested in doing this I 6%".;,;_

B Yes No

8 the audience agency




Safety Measures
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Rating of Overall Experience

Where people had attended since the pandemic,

58%
they said: 46%
» The overall experience was good or very good .
« That COVID safety measures were effective . 2% %
* They didn't diminish the experience too much Verygood  Good  Neithergood  Poor  Very poor
nor poor
Satisfaction re COVID Safety Impact on Experience
47%
49% 1%
37%
28%
14%
6%
2% 9 3%
B = = m -
Very satisfied Quite Neither Quite Very Positive No impact Negative but Negative, not  Not sure
satisfied  satisfied nor dissatisfied dissatisfied worth it sure would
dissatisfied do again

8 the audience agency




Would a standard safety accreditation
help you feel comfortable attending?

It makes most difference for (% ‘Yes, very much so’
or ‘Yes, to some extent’ - cf. 63% overall):

« 16-24 year olds (75%)

 Commuterland Culturebuffs (71%)

« Up Our Street (69%)

» Households with children (68%)

It makes least difference for :
* 55-64 and 75+ year olds (58%)
« Home & Heritage (56%)

Would a Standard Safety Accreditation Help?

25%

12%

It wouldn't make It wouldn't make
any difference much difference

44%

15%

Yes, tosome  Yes, very much so
extent

But rarely much above 1 in 5 ‘Yes, very much so’

O
a
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Home & Heritage
Heydays

Implications for

Returning Audiences?:

Lower Engagement?

Lower prev. engaged

No children

Up Our Street

Higher Engagement?

Vaccinated

Younger

Higher prev. engaged
More affluent

Urban

Families
Contemporary
Outdoor

Unvaccinated
Older

Less affluent
Rural

in household
Traditional
Indoor

Commuterland Culturebuffs
Dormitory Dependables
Trips & Treats
Facebook Families

O
a

Kaleidoscope Creativity Metroculturals

Experience Seekers
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Thank you

theaudienceagency.org
oliver.mantell@theaudienceagency.org

@audienceagents @OliverMantell
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