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Welcome



Cultural Participation Monitor:
Creative Participation



Overall participation 

levels

Any creative activity 

during the pandemic

(without reading/library): 

45%

Any creative activity 

during 2021

(without reading/library): 

37%

Wave 1Wave 6



Changes to engagement during the pandemic:

2020 to 2021 % Pt Change 16-24 25-34 35-44 45-54 55-64 65-74 75+

Played a musical 

instrument for pleasure
-2% -1% 1% 2% 0% -1% 0%

Organised singing, amateur 

dramatics or dance
3% 1% 3% 1% 1% 1% 0%

Performing in outdoor arts 

events e.g. carnival
5% 5% 3% 3% 1% 0% 1%

Photography or film making 5% 1% 4% 1% 1% 2% 1%

Digital creative making 1% 4% 3% 1% 1% 1% 0%

Doing 

crafts/painting/sculpture
2% 3% 1% 2% 2% 2% 2%

Creative writing including 

music
2% 1% 2% 2% 3% 0% 0%

Another sort of creative 

participation or activity
1% -1% 2% 2% 0% 1% 1%

Wave 6



Change in engagement amount

Wave 6



Engagement 

by age

Wave 6



Overall 16-24 25-34 35-44 45-54 55-64 65-74 75+

Doing crafts/painting/sculpture 20% 30% 23% 26% 18% 16% 14% 6%

Played a musical instrument for pleasure 13% 27% 16% 15% 10% 7% 8% 7%

Photography or film making as an artistic activity 11% 22% 18% 14% 5% 7% 5% 3%

Digital creative making 8% 20% 17% 12% 4% 2% 1% 1%

Performing in outdoor arts events e.g. carnival 9% 18% 17% 16% 5% 2% 1% 1%

Written stories, poetry, plays or created music 8% 17% 11% 10% 7% 5% 3% 2%

Organised singing, amateur dramatics or dance 7% 16% 11% 9% 4% 2% 1% 2%

A different creative activity 6% 9% 8% 5% 5% 6% 5% 4%

Engagement by age



In Summary:

• Creative activities are widespread (45% done 'Any' since start of Covid-19)

• Covid-19 didn't change that greatly

• Increase from 20-21 was mainly young people attending outside the home.

• Although we also saw increases in amount done for some art forms / groups.

• Age is a key differentiator in breadth of engagement overall...

• ...which interacts with families, another important factor...

• and there are a few other key factors: being neurodivergent, London [age?], 

gender (esp. female respondents for visual arts/crafts).



Reflections: Barbara Eifler, Making Music



Barbara Eifler from Making Music



About Making Music



About Making Music
What does suspending activity mean 
for your members and group?:



Reflections: Carly Henderson, TAA
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Join us next time

TEA Break: Audience Spectrum Subsegments
Wednesday 13 July 2022

This session will look at the new subsegments to Audience Spectrum, inc. examples of how 

they provide additional insights into populations and audiences.

Book your place at https://www.theaudienceagency.org/events/tea-breaks

https://www.theaudienceagency.org/events/tea-breaks


Thank you

Please get in touch: theaudienceagency.org
events@theaudienceagency.org


