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• About the local area and population

• About local audiences

• Discussion re findings and your own 

knowledge

• Summary and implications

Format of the session



Levels of Information
• Cultural Participation Monitor

UK

• Audience Spectrum / Audience Finder

Subregion

• Audience Spectrum / Audience Finder 
(ticketing & survey) / Census / TGI

Local Authority

• Audience Spectrum / Audience 
Finder (ticketing) / APR+

Ward



Frontline Families

Supported Communities

Home & Heritage

Trips & Treats

Kaleidoscope 

Creativity

Dormitory 

Dependables

Experience 

Seekers

Metroculturals

Commuterland

Culturebuffs

Up Our Street

Population 
segmentation using 
multiple data sources 
based specifically on 
arts and cultural 
interests



A
S

Taking Part – National depth survey

Cultural Proximity – Convenience of offer

Experian Data Universe – wider consumer data

Population/Census – core demographics

Behavioural data: survey and ticketing

Key Data Sources





Enhanced 
Audience 
Spectrum:



Who is the Local Population?



• Overview of demographics, 

inc. hotspots, SIMD

• Audience Spectrum, inc. maps:

• Profiles

• Largest segment etc

Local Area and Population



Population 

density by ward

30 minute drive from 

Stirling: 182k hhs
30 minute drive from 

Dundee: 139k hhs



Outer ring: Scotland

Inner ring: Central 

Scotland

Population data – compared to rest of country



Population data – Indices of Multiple Deprivation https://simd.scot

https://simd.scot/


Population data – Indices of Multiple Deprivation



Population data – Indices of Multiple Deprivation



Population data – Indices of Multiple Deprivation



Overall Population Audience Spectrum Profile



Overall Audience Spectrum Profile: Enhanced

For details of subsegments, see 

https://theaudienceagency.org/audience-

finder-data-tools/audience-spectrum



Population data – comparing the local areas

Fife: High UoS, FF, medium cultural engagement, middle aged

Falkirk: High KC, families, closest to Edinburgh and Glasgow

Dundee City: Most distinctive area: High ES, KC and SC, high cultural 

engagement, younger, Asian, families with young children

Perth and Kinross: High TT and HH, older & retired population, low 

for families

Angus: High UoS and HH, low levels of cultural engagement, older & 

retired population

Stirling: High CC, high levels of cultural engagement, families

Clackmannanshire: High KC, medium cultural engagement

504k total:

170k Fife

73k Falkirk

72k Dundee City

70k Perth and Kinross

54k Angus

41k Stirling

24k Clackmannanshire



Where do family 

groups live?

Top wards:

1. North East Dundee

2. Dunfermline South

3. Clackmannanshire West



Where do families 

with children 0 to 4 

live?

Top wards:

1. North East Dundee

2. Dunfermline South

3. Clackmannanshire West



Where do families 

with children 5 to 

11 live?

Top wards:

1. Bonnybridge and Larbert (West of 

Falkirk)

2. North East Dundee

3. Upper Braes (South of Falkirk)



Where do families 

with children 12 to 

18 live?

Top wards:

1. North East Dundee

2. Forth and Endrick (West)

3. Upper Braes (South of Falkirk)



Where do retirees 

live?

Top wards:

1. Monifieth and Sidlaw, Angus

2. The Ferry (East Dundee)

3. Carnoustie and District



Where do 

university educated 

groups live?

Top wards:

1. Dunblane and Bridge of Allan (North 

of Stirling)

2. St Andrews

3. Forth and Endrick (West of Stirling)



Where do groups 

with professional 

occupations live?

Top wards:

1. Dunblane and Bridge of Allan (North 

of Stirling)

2. Forth and Endrick (West of Stirling)

3. Carse of Gowrie (East of Perth)



Where do students 

live?

Top wards:

1. St Andrews

2. West End (Dundee centre)

3. Stirling North



Dominant Audience 

Spectrum Segment 

by Ward - Population



Dominant Audience 

Spectrum Segment 

by Ward - Population



Wards with Highest % by Audience Spectrum
Segment Highest Second Highest Third Highest

Metroculturals St Andrews (4%) Stirling West (2%)
Dunblane and Bridge of 

Allan (1%)

Commuterland 

Culturebuffs

Dunblane and Bridge of 

Allan (49%)
Forth and Endrick (46%) Stirling West (31%)

Experience Seekers West End (62%) Maryfield (45%) St Andrews (41%)

Dormitory Dependables
Monifieth and Sidlaw 

(37%)
Upper Braes (32%) Carse of Gowrie (32%)

Trips & Treats Strathallan (26%) Trossachs and Teith (25%)
Howe of Fife and Tay 

Coast (24%)

Home & Heritage Highland (29%)
East Neuk and Landward 

(27%)
Strathearn (26%)

Up Our Street Rosyth (38%) Grangemouth (27%)
Glenrothes Central and 

Thornton (27%)

Frontline Families
Glenrothes West and 

Kinglassie (24%)
Strathmartine (23%) North East (22%)

Kaleidoscope Creativity
Lochgelly, Cardenden and 

Benarty (43%)
Falkirk North (40%) Kirkcaldy East (37%)

Supported Communities East End (27%) Coldside (22%) Strathmartine (19%)



Who is the Local Audience?



Audience Finder ticketing:

About Local Audiences 16-17 19-20 Increase

Bookers 66,070 70,795 4,725 

Bookings 154,313 162,453 8,140 

Tickets 404,437 416,403 11,966 

Income £8,681,784 £9,594,876 913,091 
Local Venues Included:

Dundee Contemporary Arts

Dundee Rep Theatre

(V&A Dundee)

ONFife

Horsecross Arts

Pitlochry Festival Theatre

Macrobert Arts Centre

16-17 19-20 Change

Bookers 293,731 297,526 3,795 

Bookings 684,906 691,034 6,128 

Tickets 1,692,794 1,689,621 - 3,173 

Income £32,197,187 £33,886,159 1,688,972 

Scotland

Central Scotland



Profile of  

Local 

Audiences

Key differences by artform:

Film – ES = 15%

Children/Family shows – FF = 10%

Dance – DD = 27%

Music – UOS = 11%



Families 

Lower/Middle 

Income

Older / Lower 

income

Audience Trends



Dominant Audience 

Spectrum Segment 

by Ward - Population



Dominant Audience 

Spectrum Segment 

by Ward - Bookers



Dominant Audience 

Spectrum Segment 

by Ward - Population



Dominant Audience 

Spectrum Segment 

by Ward - Bookers



Dominant Audience 

Spectrum Segment 

by Ward - Population



Dominant Audience 

Spectrum Segment 

by Ward - Bookers



Where are Local Audiences Attending?



Local/Non-Local Audiences



Local/Non-Local Audiences



Local/Non-Local Audiences



Visiting Patterns
From Audience Finder surveys



Visiting Patterns
From Audience Finder surveys

AS

First-

time 
visitors

Visited in 

last year

Visited 

over a 
year ago

Metroculturals 1% 1% 1%

Commuterland

Culturebuffs 19% 17% 25%

Experience Seekers 14% 26% 7%

Dormitory 

Dependables 19% 15% 21%

Trips & Treats 9% 6% 6%

Home & Heritage 13% 15% 20%

Up Our Street 11% 7% 9%

Frontline Families 4% 3% 4%

Kaleidoscope 

Creativity 5% 7% 3%

Supported 

Communities 4% 4% 5%

Visitors 

from 
Central 
Scotland

First-time visitors 53%

Visited in last year 30%

Visited over a year ago 17%



Audience 

Concentrations 

– Household 

Penetration



Audience 

Concentrations 

– Booker Count



Audience 

Concentrations 

– Local 

organisations 

penetration



Audience 

Concentrations 

– Local 

organisations 

booker count



What Do We Know About Non-Local 
Audiences to the Local Area?



Non-Local Audiences

AS profile of non-local 

audience to local orgs

Monthly breakdown of 

non-local audience to 

local orgs



Non-Local Audiences

Local bookers 

to non-local 

orgs.

Non-Local 

bookers to 

local orgs.

Metroculturals 0% 6%
Commuterland

Culturebuffs 22% 28%
Experience 

Seekers 6% 10%
Dormitory 

Dependables 27% 19%

Trips & Treats 12% 7%

Home & Heritage 11% 14%

Up Our Street 9% 6%
Frontline 

Families 5% 3%
Kaleidoscope 

Creativity 5% 2%
Supported 

Communities 3% 2%



Non-Local Audiences – volume of tickets

186k 262k



Non-Local Audiences

78k



Bookers to local 

organisations –

from further 

afield



Bookers to local 

organisations –

from further 

afield



What Else Can We Say About Local 
Audiences?



Insights from the Cultural Participation Monitor



Insights from the Cultural Participation Monitor



Insights from the Cultural Participation Monitor



Analysis of the post-restrictions cultural recovery

• On average tickets and income 

are essentially back to pre-

pandemic levels

• This hides a lot of variation 

and real-term changes



• Commuterland Culturebuffs are most likely to think it’s time to get back to 

normal (32% cf. 26%) 

• Trips & Treats and Dormitory Dependables most likely to be happy to 

attend (both 58% cf. 52%).

• Home & Heritage had higher proportions among survey respondents (i.e. 

heritage rather than perf. arts), but are now the most reluctant to attend.

• Younger people are more likely to have attended arts/heritage recently, as 

are families, the previously highly engaged and those without disabilities.

• Scotland overall is mostly in line with national averages.

Attitudes re Attending



What Are the Implications?



• Lots of demographic contrasts within the 

area, despite average overall picture

• Tend towards mid- to low-engaged (lower 

esp. for Experience Seekers)

• CS accounts for all the net ticket sales 

growth in Scotland 2016/17 to 2019/20

• Rise in family groups during that time (esp. 

mid/lower engaged).

In Conclusion…?
From Discussion:

• Locals and loyal audiences driving the recovery 

in some theatres

• Increase in staycation in the summer – people 

exploring their local area

• Not all cinemas feel like they’re getting their 

local audiences – the more ‘arthouse’ spaces 

feel like there could be a perception issue 

• Cost of living is a big factor: organisations are 

seeing audiences cutting costs by bringing their 

own picnic for example

• Strategies to boost in-person attendance: 

focussing on the “day out” experience



• Most audiences stay local (exc. Falkirk) /  

to some extent Fife.

• Big shift in non-local attendance in the 

summer – but boost in local attendance by 

non-locals in autumn.

• Variation in willingness to attend (and in 

person and online attendance) by 

demographic groups (as well as by Audience 

Spectrum).

• Mapping highlights the areas that are likely 

to rise/fall as a result.

In Conclusion…?



Immediate:

• Slides (and follow-up conversation?) on 

the TAA Community 
(https://community.theaudienceagency.org/)

• Survey (!)

• Get in touch with any questions:

oliver.mantell@theaudienceagency.org

In Conclusion…? Future:

• Audience Finder groups

• ‘Know your community’ free surgeries

• In Practice sessions

• Community Forum Live

• Classical music (20/10)

• Audience Finder Onboarding (6/10 & 24/11)

• Museums (3/11)

• Libraries (15/12)

• TEA Breaks (14/10 re the cost of living & 

monthly)

https://community.theaudienceagency.org/
mailto:oliver.mantell@theaudienceagency.org


Thank you

Please get in touch: theaudienceagency.org
oliver.mantell@theaudienceagency.org


