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Everyday Creativity

g the audience agency
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S Everyday Participation
s Independent Creative Activities

~ Insights from the Culture Participation Monitor
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More doing more...
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Everyday Creatlvrty Participation went up since Covid, for all creative activities ™ 12 months before pandemic

MW Last 12 months

N
I -5 %

: . I
Creating with the natural World ey +10% points change since pandemic

o
CaMing  p——— 5%
I
Cralt ————— %

. I
Fashion and style  p— 5o

. . I
Making Music  p— 1%

. I
Visual arts  p— +6%

Another sort of creative participation or activity I -7

S I
Discussing arts and CUltUre e . <o/
tino
Writing  p— +6%
i,
Dandng  o— 3%

Film and audio creation e oo/

. [ ]
Other performing arts . /%

Reading for pleasure

Making food

Visited a library +1%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

g the audience agency




Everyday Creativity Wave 7

Any creative activity (excl.

Wave 6 reading) in last 12 months:

Any creative activity (excl.
reading) since start of the

pandemic: 45%

the audience agency




Everyday Creativity

The newly added creative activities were more popular than
the 'traditional' categories

72%

56%

44%

38%
4%

l |

Nature, Food Fashion, Gaming, Writing, Craft Music, Dance, Visual Arts,
Discussion, Other Perf Arts Film/Audio

Number of
Activities:

10+: 13%

5-10: 25%

3-4: 24%

2: 18%

1: 20%
(1%
food)

the audience agency




Closing the gap...
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Everyday Creativity

Non-attenders are less likely to do creative activities

Nature, Food Fashion, Writing, Craft  Music, Dance, Visual Arts,
Gaming, Perf Arts Film/Audio
Discussion,
Other

Any Arts/Heritage in last 12M B No Arts/Heritage in last 12M

Older groups are less likely to do creative activities

Nature, Food Fashion, Gaming, Writing, Craft = Music, Dance, Visual Arts,
Discussion, Perf Arts Film/Audio
Other

MW 65 or older

g the audience agency




EverYday CreatIVIty Nature/Food activities narrow the gap

in creative engagement...

... for non-attenders ... and in older age groups

Nature, Food Fashion, Writing, Craft ~ Music, Dance, Visual Arts, Nature, Food Fashion, Gaming, Writing, Craft  Music, Dance, Visual Arts,

Gaming, Perf Arts Film/Audio Discussion, Perf Arts Film/Audio
Discussion, Other

Other

Any Arts/Heritage in last 12M B No Arts/Heritage in last 12M
W 65 or older
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Everyday Creativity

The new activities, which tend to be more
popular, are also more likely to be done at home

® Making food

Natural world,
@ zardening

Craft @ @® Gaming
@ Fashion and style
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EVeI'y'day CreatiVity People doing creative activities at home will require different

support than those doing it outside the home

Crafts Fashion and style

Access to technology TERRRZET People to do the activity with/for

People to do the activity with/for Access to technology

Ways to share the results Space(s) to do the activity

Space(s) to do the activity Ways to share the results of the activity

Help with organisation Help with organisation

More information More information

Help with skills / training Ways to turn into revenue/career

Ways to turn into revenue/career Lower costs

Lower costs Help with skills / training

Materials/resources Materials/resources

Ideas/inspiration Ideas/inspiration
20% 40% 20% 40%

B Outside the home B At home Outside the home W At home
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Everyday Creativity

Non-attenders are less likely to want
additional support

QOuter ring:
No Arts/Heritage in last 12M

Inner ring:
Any Arts/Heritage in last 12M

m "| don’t want any additional support"

Older people are less likely to take part, and those who do
are less likely to want additional support

o~

~—_

16-24 25-34 35-44 45-54 55-64 65-74 75 or older

== Done any creative activity = ===="] don’t want any additional support"
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Reflections

John Wright
University of Leeds
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Everyday Creatlvrty Participation went up since Covid, for all creative activities ™ 12 months before pandemic

MW Last 12 months

N
I -5 %

: . I
Creating with the natural World ey +10% points change since pandemic

o
CaMing  p——— 5%
I
Cralt ————— %

. I
Fashion and style  p— 5o

. . I
Making Music  p— 1%

. I
Visual arts  p— +6%

Another sort of creative participation or activity I -7

S I
Discussing arts and CUltUre e . <o/
tino
Writing  p— +6%
i,
Dandng  o— 3%

Film and audio creation e oo/

. [ ]
Other performing arts . /%

Reading for pleasure

Making food

Visited a library +1%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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Everyday Creativity

The newly added creative activities were more popular than
the 'traditional' categories

72%

56%

44%

38%
4%

l |

Nature, Food Fashion, Gaming, Writing, Craft Music, Dance, Visual Arts,
Discussion, Other Perf Arts Film/Audio

Number of
Activities:

10+: 13%

5-10: 25%
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Everyday Creativity

The new activities, which tend to be more
popular, are also more likely to be done at home

® Making food

Natural world,
@ zardening

Craft @ @® Gaming
@ Fashion and style
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9: TEA Break
@b

Talking evidence and audiences

Your Retlections and Q&A
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Joln us next time

TEA Break:

This session will look at shops and cafes within cultural venues.

Book your place at https://www.theaudienceagency.org/events/tea-breaks
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https://www.theaudienceagency.org/events/tea-breaks

Thank you

Please get in touch: theaudienceagency.org
events@theaudienceagency.org

g the audience agency
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